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Our logomark
Our logomark is the most important part of our 
visual identity, as it appears on all our marketing and 
communications. Here, we present guidelines to support 
a strong and consistent use of our logomark. 

Our logomark, in its simplest form, consists of the 
organisation name and our strapline. For our generic 
umbrella logomarks, we use a specific aubergine colour. 
Variants of colour can be used for our sub-brands by 
season and service area (see pages 5 and 6).

Colourways
When using our logo, either in its generic form, or an 
area specific variant, colour contrast should always be 
as high as possible.

Our logomark has been crafted by our designers, 
and you should never try to recreate it. Our logomark 
should always be re-produced from the JPEG or EPS 
artwork, which can be found in our visual identity 
toolkit. 
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Sizes and clearance
To maintain clarity and legibility, we have a minimum 
size recommendation for the logomark. 

With our strapline, the logomark should never be 
reduced to less than 40mm in width. 

Without the strapline, the smallest height the 
logomark should ever be reproduced at is 15mm  
in width. 

There is no maximum size for our logo. 
Always scale when re-sizing. 

Our logomark should also have clear space 
surrounding it to ensure that no other graphics, logos 
or type interfere with it. The minimum clearance zone 
is defined by the pink dashed line as shown. 

Clearance space

15mm

Minimum 
width

40mm

Minimum width 
with strapline
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Please do not...
Our logo will always be available with and
without the strapline (as JPEG and EPS formats).

Remember never to...

• rotate the logo

• delete or obscure elements of the logo

• fill the shapes of the logo

• reposition elements of the logo

• alter the typeface

• create the logo with a stroke or keyline

• angle the logo

• reduce the logo without scaling proportionally

• introduce new colours to the logo that do not apply 
the palette structure

• introduce alternative straplines

• place the logo on badly contrasting backgrounds

jacksons lane
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Logo variants for sub-brands: By Season
The logo is available in different variants to be applied 
to the specific seasons at Jacksons Lane. This 
includes the use of colour variants, and the use of a 
Jacksons Lane illustrative palette.

For example, the Spring colour and illustrations 
would be used on materials relating directly to Spring 
materials.

When using these variants, please follow the colour 
palette specific illustrations and logo guidelines.

Spring

Autumn

Summer

Winter/Christmas
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The logo is available in different variants to be applied 
to the specific service areas on offer at Jacksons 
Lane.  
 
For example, Young Participation has its own colour 
and illustrative palette.

When using these variants, please follow the colour 
palette specific illustrations,and logo guidelines.

Kids theatre

Stationery

Participation

Young Participation

Logo variants for sub-brands: By Service area
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Primary typeface
Our primary typeface is a handmade Jacksons Lane  
specific typeface outputted for use on the strapline, 
headers and key titles.

The typeface comes in 2 weights, regular and light:

Regular is a larger scale of the typeface. This is to 
achieve more detail when being typed at larger point 
sizes. Light achieves the same amount of detail for 
using the typeface at smaller point sizes.

• Regular - can only be used for point sizes of 60pt 
and upwards.

• Light - can only be used for point sizes of 60pt and 
below. 

The smallest point this primary typeface should ever 
be used at is 14pt.

This is based on the Alternate Gothic typeface, which, 
from a copyright perspective, you must have a copy 
of (i.e. bought on license) before then using this 
typeface on your computer. This typeface, however 
should not be used in place of the hand rendered 
version at any time.

Light - 14pt minimum

Regular - 60pt minimum

ABCDEFGHIJKLMNOP 
QRSTUVWXYZ
1234567890
!@£$%&*():;,./?\”-

ABCDEFGHIJKLMNOP 
QRSTUVWXYZ
1234567890
!@£$%&*():;,./?\”-
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Secondary typeface
We have selected a secondary typeface for use 
across our visual identity (e.g. for body copy). This is 
Helvetica, and it should be used on all offline media, 
e.g. word documents, professional print. When using 
the typeface, please ensure: 

• Either black or white text is used, depending on the 
background, ensuring maximum contrast. 

• For online design, Arial typeface family should be 
implemented, as this web-friendly font has the closest 
similarity to Helvetica.

Helvetica - Regular
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890 !? £$ % & ()

Secondary typeface
(Secondary-level info, body copy, footers, small print, captions)

Arial
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890 !? £$ % & ()

Online typeface
(Use Arial for online text. Arial bold should be used where needed.)
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Colour palette
As shown, our colour palette consists of two levels 
relating to our logomark and service areas. 

Each area has been labelled, and each colour is 
dependent on the format of the design, i.e. when 
designing for print, use CMYK palette, and when 
designing for web/online and Word/Powerpoint, use 
the RGB palette. The Hex palette is a reference for 
online colour picking such as HTML.

Please do not add colours to the palette, as this will 
dilute our identity. C
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Christmas/Winter

Kids theatre
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Stationery

Young participation
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Illustrative palette
Each Season and service area at Jacksons Lane has 
its own unique illustrative toolkit which expands upon 
the illustrative set used for the area specific logomark.

These have been created by hand, so when using, 
care must be taken not to enlarge or decrease the 
illustrations, making the strokes of the drawings too 
thick or too thin. 

The illustrations are available in JPEG formats as well 
as in both RGB and CMYK formats. 

As the JPEGs will be black illustrations on white 
backgrounds, they must only be used on white 
backgrounds.

Please contact Wonder Associates if you require 
assistance with the illustrations or coloured variations 
for use on colour backgrounds. 

Spring

Christmas/Winter
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Illustrative palette

Summer

Autumn
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Illustrative palette

Stationery

Kids theatre
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Illustrative palette

Young participation

Participation
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Working example
Here we display an example of the Jacksons Lane 
visual identity put to use on the Membership leaflet in 
March 2011. This is an A5 6pp leaflet.
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Working example
He we display an example of the Jacksons Lane 
visual identity put to use on the external PVC Easter 
banner in March 2011.
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Working example
Here we display an example of the Jacksons Lane 
visual identity put to use on the stationery set created 
in March 2011.



Thank you
Enjoy!
www.jacksonslane.org.uk

For design queries call Lisa Gardiner at
Wonder Associates on 01625 522944, 
or email at lisa.gardiner@wonderassociates.com

www.wonderassociates.com

Wonder Associates, Suite 2, Grove Chambers,
36 Green Lane, Wilmslow, Cheshire, SK9 1LD 


